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Bugatti presents the new advertising campaign for its  
EB – Ettore Bugatti Collection Fall/Winter 2014/15 

 

Molsheim / Milan, 21st July 2014.    The snow-covered peaks of the exclusive 
Courchevel 1850 ski resort set the scene for a new advertising campaign from Bugatti, 
launching its “EB – Ettore Bugatti Collection” Fall/Winter 2014/15. The apparel and 
accessories collections bring to life the luxury and style of a brand that since the 
beginning of the 1900s has been synonymous with exceptional automobiles and a 
sophisticated and elegant lifestyle. 

The unique surroundings of the French Alps are the current inspiration, continuing the 
lifestyle project launched by Bugatti in September 2013. Slightly eccentric in tone but 
extremely refined, the Fall/Winter collection confirms the coherence with the brand’s DNA 
and its strong flamboyant character, which is the essence of the Bugatti man. 

Protagonists of the photographs are the precious overcoat with mink fur collar, the 
impeccably tailored velvet Blue Carpet Soirée tuxedo and the special Gentlemen Driver 
leather jacket inspired by the Bugatti Type 35, one of the brand’s most iconic sports cars 
from the 1920s and a special guest star in the photographs. These garments embody the 
heart of an exclusive, refined collection made entirely in Italy (Fabriqué en Italie) from the 
most prestigious materials. The flamboyant style and attitude of this sophisticated, anti-
conventional and nonchalant man is interpreted by model and actor Andre Van Noord, the 
face of the EB – Ettore Bugatti Collection for the second season running. 

The iconic Bugatti bag makes its statement throughout the campaign: the version in blue 
calf-leather is the star of one of the shots. Inspired by the Bugatti radiator grille, the shape of 
the bag is emphasized by its juxtaposition with the vintage Type 35. 

The advertising campaign is shot by photographer Lorenzo Bringheli, who emphasizes the 
refinement of the collection by focusing on garment-enhancing details: from shades of classic 
Bugatti Blue to the precious Dancing Elephant, a scale detail that pays homage to 
Rembrandt Bugatti’s sculpture and a recurring theme as the brand’s discreet signature. 

From September 2014, the campaign will appear in the main publications of selected 
markets in Europe, Asia and the Middle East, where mono-brand stores will be inaugurated, 
starting with an exclusive boutique in London later this year. 
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EB - Ettore Bugatti Collection 

The first genuine expression of lifestyle luxury by an automobile manufacturer, the EB-Ettore 
Bugatti collection, conveys the brand’s heritage – created over 100 years ago in Molsheim, 
Alsace (France) – and of the futuristic vision of its founder, Ettore Bugatti.  

Bugatti not only stands for benchmark technology and breath-taking performance, but also 
for art, design and a sophisticated lifestyle. The lifestyle collection of Bugatti apparel and 
accessories fully represents the Bugatti DNA and is a combination of the most sophisticated 
luxury and technical avant-gardism.  

Bugatti’s lifestyle collection features two main lines dedicated predominantly to men: The 
Ettore Bugatti line and Extreme Performance line. In addition to these two lines there is a 
Tailor Made / Bespoke programme, which is available exclusively to Bugatti customers. The 
collection concentrates on clothing and accessories in its starting phase to be complemented 
by design ‘objets’ at a later stage.  

 

About Bugatti 

The Bugatti family had a rich artistic heritage. The company founder Ettore Bugatti, born and 
raised in Milan, Italy, succeeded in uniting this artistic approach with his technical 
innovations, thus creating the foundation of a design language that was to mould the Bugatti 
marque. The result has been a series of vehicles far ahead of their time, and which are today 
numbered amongst the most valuable classic cars in the world. The brand’s central 
philosophy of “Art, Forme, Technique” is a description of its mystique. 

Still based where the brand was founded more than 100 years ago, in Molsheim (Alsace, 
France), the maker of ultimate luxurious super sports cars today is part of the Volkswagen 
Group and as a brand combines the artistic roots of its Italian founder with French savoir-
vivre and German engineering ingenuity. The Bugatti Veyron 16.4 was the car that led the 
brand into a successful new future. Its development represented one of the greatest 
technical challenges in automotive history. The Veyron is still setting the standard today: it is 
the most powerful, the fastest and most expensive production car in the world. 

 
 
Please note:  
Images accompanying this press release are available online: www.bugatti.com/press 
User: press 
Password: bugatti  
 

 
 
Contact for media inquiries: 
 
Manuela Hoehne 
Bugatti Automobiles S.A.S. 
Head of Media Relations 
Telefon: +49 5361 9 15508 
Mobil: +49 152 588 891 67 
E-Mail: manuela.hoehne@bugatti.com 
 
 
 



3                       Bugatti 

 

 
Marie-Louise Fritz 
Bugatti Automobiles S.A.S. 
Media Relations 
Telefon: +49 5361 9 15513 
Mobil: +49 152 577054 58 
E-Mail: marie-louise.fritz@bugatti.com 


