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Volvo Cars aims for 50 per cent of sales to be electric by 2025

Volvo Cars, the premium car maker, aims for fully electric cars to make up 50 per cent of its sales by 2025, the
company announced today.

The announcement builds on Volvo Cars’ 2017 industry-first announcement that all new models released from 2019
will be available as either a mild hybrid, plug-in hybrid or battery electric vehicle.

The company’s strategy to generate half of its sales from electric cars by 2025 positions it as a powerful player in
China, the world’s leading market for electrified cars.

The Chinese government plans to have new-energy vehicles account for more than 20 per cent of the country’s
annual car sales by 2025, which equates to more than seven million vehicles, based on Chinese government
forecasts.

“Last year we made a commitment to electrification in preparation for an era beyond the internal combustion
engine,” said Hakan Samuelsson, president and CEO of Volvo Cars. “Today we reinforce and expand that
commitment in the world’s leading market for electrified cars. China’s electric future is Volvo Cars’ electric future.”

Volvo Cars currently produces the S90 and S90L T8 Twin Engine in China. This week marks the start of production
for the XC60 T8 Twin Engine in China, meaning that soon all three Volvo Cars China plants — Lugiao, Chengdu and
Daqing — will produce either plug-in hybrid or battery electric cars.

Today at the Beijing Auto Show, Volvo Cars will visually reinforce the company’s position as an industry leader in
electrification with all cars on display plugged-in. The event marks the first time the company displays only plug-in
hybrid vehicles at an auto show.

In another first, side-by-side on stage, the company is displaying its three globally-available Volvo SUVs: the XC90,
XC60 and the new XC40. Beijing also marks the first public appearance for the T5 plug-in hybrid version of the new
XCA40.

The new XC40 was recently crowned 2018 European Car of the Year and has already amassed more than 60,000
orders globally since its launch in late 2017, even though Volvo Cars is yet to open order books in China.

The early success of the XC40 supports Volvo Cars’ expectations of strong demand for its new small SUV in China.
These expectations are also underpinned by growth forecasts for the segment over the next five years, as well as a
growing middle-class population and China GDP growth trends driven by domestic consumption.

China is Volvo Cars’ largest individual market and this year delivered a 23.3 per cent first quarter sales increase,
contributing to the company’s first-quarter global sales growth of 14 per cent. Volvo car sales in China last year
passed 100,000 units for the first time.

The local launch of the new XC40 and the company’s deepened commitment to electrification leave Volvo Cars well-
positioned to deliver on its ambition to further boost its share of the world’s largest car market.

Volvo Car Group in 2017
For the 2017 financial year, Volvo Car Group recorded an operating profit of 14,061 MSEK (11,014 MSEK in 2016).



Revenue over the period amounted to 210,912 MSEK (180,902 MSEK). For the full year 2017, global sales reached
a record 571,577 cars, an increase of 7.0 per cent versus 2016. The results underline the comprehensive
transformation of Volvo Cars’ finances and operations in recent years, positioning the company for its next growth
phase.

About Volvo Car Group

Volvo has been in operation since 1927. Today, Volvo Cars is one of the most well-known and respected car
brands in the world with sales of 571,577 cars in 2017 in about 100 countries. Volvo Cars has been under the
ownership of the Zhejiang Geely Holding (Geely Holding) of China since 2010. It formed part of the Swedish Volvo
Group until 1999, when the company was bought by Ford Motor Company of the US. In 2010, Volvo Cars was
acquired by Geely Holding.

In 2017, Volvo Cars employed on average approximately 38,000 (30,400) full-time employees. Volvo Cars head
office, product development, marketing and administration functions are mainly located in Gothenburg, Sweden.
Volvo Cars head office for China is located in Shanghai. The company’s main car production plants are located in
Gothenburg (Sweden), Ghent (Belgium), Chengdu and Daqing (China), while engines are manufactured in Skévde
(Sweden) and Zhangjiakou (China) and body components in Olofstrém (Sweden).
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